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KUESIONER PENELITIAN
PENGARUH DIGITAL MARKETING DAN WORD OF MOUTH (WOM)
TERHADAP MINAT BELI KONSUMEN PADA UMKM SEKTOR
MAKANAN TRADISIONAL DI KOTABLITAR
A. Petunjuk pengisian
1. Isilah data diri anda dengan benar.
2. Bacalah dengan teliti setiap pertanyaan dan jawablah sesuai pendapat anda.

3. Berilah tanda ceklist (\) pada jawaban yang anda pilih.

Keterangan :

SS : Sangat Setuju (5)
S : Setuju 4)
N  : Netral (3)
TS : Tidak Setuju (2)

STS : Sangat Tidak Setuju (1)
B. ldentitas responden
Nama
Jenis Kelamin ~ : [] Laki-laki  [_] Perempuan

Usia - [J19-21 tahun [] 22 — 25 tahun [] > 25 tahun
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C. Variabel penelitian

1. Digital Marketing (X1)
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DAFTAR PERTANYAAN

No

Pertanyaan

STS

TS

S

DIGITAL MARKETING

Saya merasa mudah mengakses informasi
tentang produk makanan tradisional

melalui platform digital.

Saya dapat berinteraksi dengan penjual
atau pemilik UMKM melalui media sosial

atau platform digital lainnya.

Konten yang disajikan oleh UMKM di
media sosial memberikan hiburan bagi

saya.

Saya yakin bahwa ulasan pelanggan di
media digital mencerminkan kualitas

produk yang sebenarnya.

Saya merasa terganggu dengan iklan atau
promosi yang berlebihan dari UMKM di

media digital.

Informasi yang disampaikan oleh UMKM
melalui  digital marketing  sangat
informatif dan membantu saya dalam

mengambil keputusan.
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2. Word Of Mouth (X2)
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DAFTAR PERTANYAAN

No

Pertanyaan

STS

TS

SS

WORD OF MOUTH

(WOM)

Saya sering membicarakan produk
makanan tradisional yang saya temui

dengan teman atau keluarga.

Saya  mempromosikan  produk
makanan tradisional yang saya sukai

kepada orang lain.

Saya merekomendasikan produk
makanan tradisional kepada teman
atau keluarga setelah mencobanya.

3. Minat Beli Konsumen (Y)

DAFTAR PERTANYAAN

No

Pertanyaan

STS

TS

SS

MINAT BELI KONSU

MEN (Y)

Saya  memiliki  minat  untuk
melakukan  transaksi  pembelian
produk makanan tradisional setelah

melihat promosi.

Saya cenderung merekomendasikan
produk makanan tradisional kepada

orang lain setelah membelinya.

Saya lebih memilih produk makanan
tradisional yang saya ketahui dari

rekomendasi orang lain.

Saya tertarik untuk mengeksplorasi
berbagai produk makanan tradisional

yang ditawarkan oleh UMKM.
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Lampiran 2. Data Rekapitulasi Variabel X1

Data Rekapitulasi VVariabel X1
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Total

X1

28
13
25
24
25
24
26
28
27

25
27

26
27
27

21

27

27
25
22
10
23
28
25
25
27
25
26
26
25
24
21

26
25
25
21

26
29
25
27
25
23
24
22

X1.6

X1.5

X14

Digital Marketing

X1.3

X1.2

X11

No

43
44
45

46

47

48
49

50
51

52

53
54
55
56

57

58
59
60
61

62

63
64

65
66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81

82

83
84
85

86
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No Digital Marketing Total
X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1
87 4 5 5 4 5 4 27
88 5 4 4 3 4 5 25
89 1 1 2 1 1 1 7
90 3 3 5 4 4 4 23
91 1 1 1 3 3 3 12
92 3 5 4 3 4 4 23
93 4 4 3 4 3 5 23
94 4 4 4 5 4 4 25
95 4 5 4 4 5 4 26
96 4 4 3 5 5 4 25
97 5 5 4 4 4 5 27
98 5 4 5 4 4 5 27
99 4 5 3 4 5 3 24
100 4 3 5 4 4 3 23
407 415 411 400 384 412 2429
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Data Rekapitulasi VVariabel X2
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No Word Of Mouth (WOM) Total
2.1 X2.2 2.3 X2
1 5 5 5 15
2 5 5 5 15
3 5 5 4 14
4 2 4 5 11
5 4 5 5 14
6 4 2 4 10
7 5 5 5 15
8 5 4 5 14
9 4 4 5 13
10 2 3 4 9
11 5 5 5 15
12 4 3 3 10
13 3 4 4 11
14 5 5 5 15
15 4 4 5 13
16 4 5 4 13
17 3 5 5 13
18 5 5 5 15
19 4 4 4 12
20 5 5 4 14
21 3 4 4 11
22 4 4 5 13
23 3 4 4 11
24 3 3 4 10
25 4 3 4 11
26 4 4 4 12
27 5 5 5 15
28 5 5 5 15
29 4 4 4 12
30 4 4 4 12
31 5 4 3 12
32 3 4 3 10
33 4 4 4 12
34 4 4 4 12
35 5 4 5 14
36 4 5 4 13
37 3 3 5 11
38 4 5 4 13
39 4 4 4 12
40 5 5 5 15
41 5 3 4 12
42 4 5 4 13
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No Word Of Mouth (WOM) Total
2.1 X2.2 2.3 X2
43 1 1 2 4
44 5 5 5 15
45 1 2 1 4
46 4 4 4 12
47 4 4 5 13
48 3 4 5 12
49 4 5 5 14
50 5 3 3 11
51 4 5 4 13
52 5 4 5 14
53 5 3 5 13
54 4 4 5 13
55 5 5 4 14
56 4 5 4 13
57 4 4 5 13
58 3 5 5 13
59 5 4 4 13
60 3 4 4 11
61 5 4 3 12
62 4 3 3 10
63 2 4 5 11
64 4 4 3 11
65 5 4 5 14
66 4 4 5 13
67 5 4 5 14
68 4 4 4 12
69 1 3 1 5
70 4 4 4 12
71 3 4 4 11
72 4 5 5 14
73 4 5 4 13
74 4 5 5 14
75 4 5 4 13
76 5 3 5 13
77 4 4 4 12
78 3 3 4 10
79 5 4 4 13
80 5 5 3 13
81 5 5 5 15
82 5 3 3 11
83 3 3 5 11
84 3 3 3 9
85 4 4 5 13
86 5) 5 4 14
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No Word Of Mouth (WOM) Total
X2.1 X2.2 X2.3 X2
87 3 3 5 11
88 5 5 5 15
89 1 1 2 4
90 5 5 5 15
91 1 2 3 6
92 3 4 4 11
93 5 3 4 12
94 4 4 5 13
95 4 5 5 14
96 4 3 4 11
97 4 4 3 11
98 5 4 4 13
99 5 5 3 13
100 3 3 3 9
397 403 418 1218
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Data Rekapitulasi Variabel Y1
No Minat Beli Konsumen Total
Y1 Y2 Y3 Y4 Y1
1 5 4 5 5 19
2 5 5 5 5 20
3 5 4 4 4 17
4 2 4 3 3 12
5 3 5 4 5 17
6 4 1 2 5 12
7 5 5 5 5 20
8 3 4 3 4 14
9 5 5 5 5 20
10 3 3 4 3 13
11 5 5 5 5 20
12 4 3 4 5 16
13 4 4 5 4 17
14 5 5 5 5 20
15 4 4 5 3 16
16 5 4 5 4 18
17 4 5 4 4 17
18 5 5 3 4 17
19 4 3 4 4 15
20 5 4 4 5 18
21 5 4 4 4 17
22 4 4 3 4 15
23 3 3 3 4 13
24 4 4 4 5 17
25 5 3 4 3 15
26 4 4 4 5 17
27 5 5 5 5 20
28 4 4 5 4 17
29 5 5 4 5 19
30 4 4 5 5 18
31 4 5 4 5 18
32 4 4 4 4 16
33 5 5 4 3 17
34 4 5 5 5 19
35 4 4 4 4 16
36 5 5 3 5 18
37 3 3 4 4 14
38 3 5 5 4 17
39 5 4 4 5 18
40 4 5 4 4 17
41 5 4 5 4 18
42 5 4 5 4 18
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No Minat Beli Konsumen Total
Y1 Y2 Y3 Y4 Y1
43 2 2 2 3 9
44 5 4 5 5 19
45 2 1 1 3 7
46 4 4 5 4 17
47 4 4 4 3 15
48 5 4 5 3 17
49 5 3 3 4 15
50 5 4 3 3 15
51 4 5 5 5 19
52 5 4 5 5 19
53 3 5 4 4 16
54 4 4 4 3 15
55 5 5 4 5 19
56 4 4 4 4 16
57 4 5 2 5 16
58 4 3 4 5 16
59 4 5 5 2 16
60 3 3 3 3 12
61 3 3 5 4 15
62 2 3 4 3 12
63 5 4 3 3 15
64 4 5 3 5 17
65 5 5 4 5 19
66 5 3 3 4 15
67 4 4 4 4 16
68 5 4 4 4 17
69 1 4 3 5 13
70 4 5 4 4 17
71 5 4 4 4 17
72 4 4 5 5 18
73 5 5 4 5 19
74 4 5 5 4 18
75 4 5 5 4 18
76 3 4 5 4 16
77 4 2 5 4 15
78 4 5 3 4 16
79 4 5 5 4 18
80 4 4 4 4 16
81 4 4 5 4 17
82 4 4 4 4 16
83 3 4 3 4 14
84 4 5 4 4 17
85 3 3 5 1 12
86 3 3 5 3 14
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No Minat Beli Konsumen Total
Y1 Y2 Y3 Y4 Y1
87 4 4 4 3 15
88 4 5 4 5 18
89 2 2 2 2 8
90 4 3 5 4 16
91 2 3 3 3 11
92 4 5 5 4 18
93 3 4 4 5 16
94 5 5 5 5 20
95 4 5 5 4 18
96 5 5 4 4 18
97 4 4 5 4 17
98 3 4 4 4 15
99 4 3 4 3 14
100 4 5 4 4 17
403 407 410 408 1628
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Hasil Statistik Deskriptif Variabel
Descriptive Statistics
Std.
Minimum | Maximum | Mean Deviation

Digital Marketing 100 7.00 30.00| 24.2900 4.03093
Word Of Mouth 100 4.00 15.00| 12.1800 2.33714
Minat Bell 100  700| 2000| 16.2800| 252295
Konsumen

Valid N (listwise) 100
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Hasil Output SPSS Uji Validitas
Correlations
Digital
X1.1 | X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | Markeeting
X1.1 Pearson 1| 567 | 3517 | 4737 | 3117 | 520™ 766"
Correlation
Sig. (2- 000| .000| .000| .002| .000 000
tailed)
N 100| 100 100 100| 100| 100 100
X1.2 Pearson | caz=| 1| 309" |.430™ | 367" | 521 754"
Correlation
Sig. (2- 000 002| .000| .000| .000 000
tailed)
N 100| 100 100 100 100| 100 100
X1.3 Pearson | aoie| gog| 1| 3117|3177 273 604"
Correlation
Sig. (2- 000| .002 002| .001| .006 000
tailed)
N 100| 100 100 100 100| 100 100
X14 Pearson | joaw| 430~ | 311|  1|.386"| 471" 728"
Correlation
Sig. (2- 000| .000| 002 000|000 000
tailed)
N 100| 100 100 100 100| 100 100
X15 Pearson | g19| 357 | 317" | 386™ 1|.264™ 654
Correlation
Sig. (2- 002| .000| .001| .000 008 000
tailed)
N 100] 100 100 100| 100| 100 100
X1.6 Pearson | coge| 5o | 273" | 4717 | 2647 1 703"
Correlation
Sig. (2- 000| .000| .006| .000| .008 000
tailed)
N 100] 100 100 100| 100| 100 100




Lampiran 6. Hasil Output SPSS Uji Validitas 103
Digital Pearson wx ok ok ok o o
Markeeting Correlation 76677 [.75477|.604 7 |.728 " .6547"|.703 1
S'.g' (2- .000( .000| .000| .000( .000| .000
tailed)
N 100| 100( 100| 100| 100| 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
Word Of
Mouth
X2.1 X2.2 X2.3 (WOM)
X2.1 Pearson 1| 559™| 438" 835™
Correlation
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X2.2 Pearson 559™ 1| 513" 838™
Correlation
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
X2.3 Pearson 438|513 1 779"
Correlation
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
Word Of Mouth Pearson - o -
(WOM) Correlation 835 838 779 1
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).
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Correlations

Minat Beli

Y1.1 | Y1.2 | Y1.3 | Y14 | Konsumen

Y1.1 Pearson _ 11 4147 351| 362" 749"
Correlation

Sig. (2-tailed) .000 .000 .000 .000

N 100 100 100 100 100

Y1.2 Pearson _ 14 1| 393| 305" 776"
Correlation

Sig. (2-tailed) .000 .000 .000 .000

N 100 100 100 100 100

Y13 Pearson 351 | 393" 1| 169 673"
Correlation

Sig. (2-tailed) .000 .000 .092 .000

N 100 100 100 100 100

Y14 Pearson 3627 395™| 169 1 659"
Correlation

Sig. (2-tailed) .000 .000 .092 .000

N 100 100 100 100 100

Minat Beli Pearson 749" | 776™| 673"| 659" 1
Konsumen Correlation

Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).
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Hasil Output SPSS Uji Reliabilitas

Variabel X1

Reliability Statistics

Cronbach's Alpha N of Items

.790 6

Variabel X2

Reliability Statistics

Cronbach's Alpha N of Items

749 3

Variabel Y1

Reliability Statistics

Cronbach's Alpha N of Items

.682 4
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Hasil Output SPSS Uji Normalitas

Hasil Uji Normalitas Menggunakan Kolmogorov Smirnov

One-Sample Kolmogorov-Smirnov Test

106

Standardized
Residual
N 100
Normal Parameters®® Mean -.0153180
Std. Deviation 98972772
Most Extreme Differences Absolute .083
Positive .067
Negative -.083
Test Statistic .083
Asymp. Sig. (2-tailed) .088°

a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.

Hasil Uji Normalitas Menggunakan P-P Plot

Mormal P-P Plot of Regression Standardized Residual

Dependent Variable: Minat Beli Konsumen

1.0

0.5

0.6 @E
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Observed Cum Preb
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Hasil Output SPSS Uji Multikolonieritas

Coefficients?

Unstandardized | Standardized Collinearity
Coefficients | Coefficients Statistics
Std.
Model B Error Beta t | Sig. [Tolerance| VIF
1 (Constant) | 5.167 | 1.099 4.700 | .000
Digital 202 | .059 323 [3.409|.001| 535 [1.868
Markeeting
Word Of
Mouth 510 | .102 472 4.986|.000| .535 |1.868
(WOM)

a. Dependent Variable: Minat Beli Konsumen
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Hasil Output SPSS Uji Heteroskedastisitas
Hasil Uji Heteroskedastisitas Menggunakan Scatterplot
Scatterplot
Dependent Variable: Minat Beli Konsumen
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Regression Standardized Predicted Value
Hasil Uji Heteroskedastisitas Menggunakan Uji Glejser
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 851 337 2.526 | .013
Digital 004 018 034 242 | 810
Markeeting
Word Of Mouth
(WOM) -.010 .031 -.045 -327 | .745

a. Dependent Variable: ABSRES
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Hasil Output SPSS Uji Regresi Linier Berganda

Coefficientsa

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 5.167 1.099 4.700| .000
Digital Markeeting | .202 .059 323 3.409| .001
Wor(dv\%l\'\/f)o“th 510 102 472 |4.986| .000

a. Dependent Variable: Minat Beli Konsumen
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Hasil Output SPSS Uji Autokorelasi

Model Summary®

110

Adjusted R Std. Error of Durbin-
Model R R Square Square the Estimate Watson
1 7312 535 525 1.73876 2.008

a. Predictors: (Constant), Word Of Mouth (WOM), Digital Marketing
b. Dependent Variable: Minat Beli Konsumen
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Hasil Output SPSS Uji T

Coefficients?

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1  (Constant) 5.167 1.099 4.700| .000
Digital Markeeting 202 .059 .323(3.409| .001
Word Of Mouth
(WOM) 510 102 472(4.986| .000

a. Dependent Variable: Minat Beli Konsumen
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Hasil Output SPSS Uji F
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ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 336.902 2 168.451( 55.718 .000P
Residual 293.258 97 3.023
Total 630.160 99

a. Dependent Variable: Minat Beli Konsumen

b. Predictors: (Constant), Word Of Mouth (WOM), Digital Marketing
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Hasil Output SPSS Uji Koefisien Determinasi (R?)

Model Summary®

Adjusted R
Model R R Square Square Std. Error of the Estimate

1 7312 535 525 1.73876

a. Predictors: (Constant), Word Of Mouth (WOM), Digital Marketing

b. Dependent Variable: Minat Beli Konsumen
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